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WELCOME 
.

Hello and thanks for joining  this growing community of passionate 

travelers! The goal here is to provide a resource for those seeking to 

establish and/or grow profitable travel endeavors. We all want to quit 

our jobs and travel but there is a tremendous amount of work that 

must be invested to ensure a sustainable lifestyle. Many have 

pursued this path with some succeeding while others have failed. 

There are lessons to be learned and knowledge to be shared. 

Travelpreneur serves as the medium to share this knowledge and 

enable YOU to build an income generating business that allows you 

to pursue your passions and dreams. 

 I sincerely hope that you enjoy and find 

great value in this edition !
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Everyone wants to get paid to travel. But the reality 
of sponsored travel is that it takes a lot of work and 
a sound understanding of the process. 
With that said, it really isn't all that difficult. In fact, 
it can be argued that you don't even need to be a 
top tier 'influencer' to obtain paying partnerships.  

To be successful at obtaining travel sponsorships, it 
is critically important that you focus on the needs 
of your potential sponsoring partner. No business 
is going to pay you to travel around and brag about 
your journey. The key is to put yourself in the 
shoes of your sponsor, identify their pain 
points/needs and focus your pitch to them in a way 
that assures them delivery of a measurable 
product that fulfills their unique needs.

Sponsored 
travel

"To be successful at obtaining 
travel sponsorships, it is 
critically important that you 
focus on the needs of your 
potential sponsoring partner." 

So let's say you want to pitch a local hotel property 
for a stay. Traditional pitches involve sending the 
hotel a 'sales pitch' where the prospective travel 
blogger advertises their own personal stats 
(follower counts, page views, etc.). This may be 
effective for the half dozen or so top influencers in 
the world but for the rest of us, it is a truly 
ineffective strategy. 

Obtaining travel sponsorships takes work, 
but is easier than you think



"Tourism boards exist to support the 
tourism industry, and thus they value 
opportunities to work with and support 
their stakeholders such as hotels, tour 
operators and airlines. If you can make the 
tourist board look good by getting them 
visibility, qualified leads and more 
bookings,  you'll be well on your way to a 
successful pitch." 
- Sarah Fazendin (Tourist Board Marketing 
Manager)

Regional Tourist Boards: A 

Great place to start 

Instead, an effective pitch would focus both on the 
needs of the hotel as well as your ability to address 
these needs. For example, rather than pitching 
your ability to share the hotel property with your 
couple thousand followers, you could pitch your 
ability to utilize your SEO skills which will benefit 
the hotel longterm by helping drive their property 
up in search listings. 

As you can see, it is very important to invest some 
time researching the business that you want to 
pitch before preparing your pitch. Remember that 
travel businesses can receive a lot of requests and 
your goal should be to stand out by proactively 
addressing their needs and offering your pitch as a 
solution. 

When researching companies, you also need to 
locate the right contact. All to often, travel bloggers 
will send their pitches to the generic 'contact' email 
that is usually easy to locate on the companies 
website. Avoid doing this!  
You want to get your pitch in front of the eyes of 
the person who has the ability to make decisions. 
There are many ways to locate the correct contact, 
one being to utilize the 'press' link on most 
companies websites where you can then locate the 
correct contact person. 

Additionally, remember that people rarely do 
business with people that they do not know or 
have not met.  If you can reach out to your 
identified contact prior to sending your pitch and 
forge a personal connection, it will help your cause. 

By putting in a little extra work that others are not 
doing and taking the time to ensure that your pitch 
addresses the needs of your potential sponsor, you 
can position yourself to receive sponsored travel 
partnerships. 

Georg Papp offers a comprehensive course for 
travelers seeking to obtain travel sponsorships. 
The full 5 hr course as well as individual modules 
can be accessed HERE. 

http://georgpapp.teachable.com/
http://georgpapp.teachable.com/


BUILDING AN 
EFFECTIVE MEDIA 

KIT
B Y  G E O R G  P A P P

Having a polished, professional 

media kit will give you an edge 

over bloggers/influencers with a 

similar audience, helping

sponsors recognize the VALUE 

in working with you. 

What is a media kit? A media 

kit is a document that you put 

together that gives prospective 

sponsors everything they need 

to know about a partnership 

with you. 

Remember this is a marketing 

tool. You are establishing your 

PRODUCT, demonstrating its 

VALUE and SELLING to 

prospective clients. This is not 

about communicating how 

awesome you are. It is about 

communicating how awesome 

you are at serving the needs of 

your sponsor. 

Let's have a look at how to 

create an effective media kit....  



BUILDING AN EFFECTIVE 
MEDIA KIT

Once you have this visualization in 

mind, craft your media kit to be the 

one that physically stands out in the 

crowd. 

Now that you have the conscious 

attention of your audience, you want 

to focus on making your content stand 

out. A lot of people think they have to 

focus on their numbers. Yes, proof of 

influence can be important but the 

reality is most people don't have top 

tier influencer numbers. What you 

then can do is focus on the value that 

you will bring to a partnership. 

Companies want marketing exposure 

but they also want solutions to pain 

points. They seek positive returns on 

their investment. Acknowledging your 

awareness and demonstrating your 

ability to serve their needs adds 

tremendous value to your media kit. 

When you are creating your media kit 

consider this: You are one of 

thousands of others who are seeking 

the same thing. Brand/company 

marketing managers receive stacks of 

proposals and for this reason it is 

critical that you create a media kit that 

stands out.  

So the next question is, how do you 

make your media kit stand out? 

Well there are several ways. 

First lets consider the physical 

appearance of your media kit. There is 

great value in investing some time in 

researching other people's media kits. 

These are the media kits that you will 

be 'competing' against. Pay attention 

to the look of their media kits, the 

overall composition and general 

format. Visualize a virtual stack of 

media kits in front of you and think 

which one do you want to look at. 



Color Choice: Intentionally dark 
background to make colorful 
photos 'pop'. 

Influence: I know that there are 
people with more followers than 
me so I wanted to communicate 
what my numbers mean, 
focusing on their value.

Mission: Note that I am 
proactively addressing pain 
points for sponsors.

About: Goal is to shed some 
light on the person behind the 
numbers. People don't do 
business with strangers. Make 
yourself real & personable.



MEDIA KIT 
EXAMPLES

ADVENTUROUS KATE

NOMADASAURUS

SCOTT EDDY

JUST A PACK

TRAVEL WITH BENDER

A FAMILY TRAVEL BLOG

ORDINARY TRAVELER

TRAVELS OF ADAM

(Click to View)

http://www.adventurouskate.com/work-with-kate/
https://nomadasaurus.com/work-with-us/
http://www.mrscotteddy.com/wp-content/uploads/2015/09/MediaKit-MrScottEddy-September-2015.pdf
https://www.justapack.com/media-kit/
http://travelwithbender.com/work/media-kit/
http://afamilytravelblog.com/family-travel-blog-media-kit/
https://ordinarytraveler.com/work-with-us
http://travelsofadam.com/media-kit/


 If you look at some of the top travel entrepreneurs you will see that 
almost all of them have one thing in common. They all generate income 
selling online courses. Turning your knowledge into a sellable product is a 
sure fire way to ensure a sustainable income.  
The key to a successful online training endeavor is simple: Identify a 
problem and offer a solution. 
Let's explore the business of selling online courses! 
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JOIN OUR FACEBOOK GROUP
Come say hi!  Ask a question, share a tip, network, learn some knowledge. 

It's a pretty awesome group of travelers!  Click below!

The Travel Entrepreneur Click

https://www.facebook.com/groups/153489095139264/

